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Digital Transformation in Western Political Parties:

Technology-Driven Organizational Change and Mobilization Strategies
WANG Xiang, LI Zhiheng
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Abstract: Global digital transformation is profoundly reshaping the organizational models and pow-
er structures of political parties. Western political parties have evolved from the initial phase of one-
way information dissemination to data-driven precision mobilization and are now advancing toward
platform-based and intelligent governance models. The digital wave has transformed the strategies
of electoral campaigns, voter mobilization, and policy-making, enabling political parties to achieve
precise political communication and efficient policy responses through data-driven approaches and
algorithmic support. However, while this transformation has enhanced governance performance, it
has also brought about the rise of populism, intensified social polarization, and deepened trust cri-
ses, posing significant challenges to the legitimacy and governance structures of Western political
parties. How to leverage digital technologies to construct governance models that are more legiti-
mate and inclusive remains a critical issue for the future development of Western party politics.
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